
Overseas Supporters
Aegean Exporters’ Associations
Associazione Nazionale Industriali Conserve 
Alimentari Vegetali (ANICAV)
Rice Exporters Association of Pakistan (REAP)
CzechTrade
Italian Trade Agency
ICEX
ProChile
Ministry of Agriculture and Rural Development 
Republic of Poland

Co-organizers
China Centre for Promoting SME Cooperation and Development
Department of Commerce of Jiangxi Province
China Chamber of Commerce of I/E of Foodstuff, Native Produce 
and Animal By-products (CNFA)
National Rural Industry Integration and Development Alliance
Guangdong Food Circulation Association
Guangdong Organic Agriculture Association
Guangdong Institute of Food Science and Technology (GDIFST)
Guangzhou Huangpu Food Safety Association

Organizer
Guangzhou Yi Fan Exhibition Co., Ltd.

Guangdong Agriculture Industrialization Association

International Olive Oil Council

(The above list is in no particular order.)

Co-located 
Event

Official Website

South China's Largest B2B Fair for Food Industry

The 24th China
(Guangzhou) 
International Food Expo 
4-6 June 2026
China Import and Export Fair Complex

www.food-gz.com

Domestic Supporters
Domestic Supporters
Department of Agriculture and Rural Affairs of Jiangxi Province
The Forestry Department of Hunan Province
Department of Agriculture and Rural Affairs of Hebei Province
Department of Commerce of Jilin Province
Jilin Provincial People's Government Office in Guangzhou
Department of Agriculture and Rural Affairs of Yongxiu
Changchun Municipal Commerce Bureau
Department of Commerce of Inner Mongolia Autonomous Region
Wuchang Municipal People’s Government
Gansu Province Longnan Municipality
Heilongjiang Qing'an County People's Government
Shangri-La Deqin County
Hubei Provincial Grain Industry Association
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A Closer Look at South China's Huge Food Market
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USD1.4 trillion in 2025
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USD1.25 trillion, increased 9.8%.
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Per capita disposable 
income is 41,314 yuan
 in 2024.
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Why Guangdong?
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In 2024, the per capita disposable 
income of Chinese residents will be 
41314 yuan, and the per capita 
consumption expenditure of Chinese 
residents will be 28227 yuan, with a
 real growth rate of 5.1%
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Grasp Your Share of China’s Food Industry Market
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Guangzhou

Jiangmen

Zaoqing

Foshan

Zhongshan
Shenzhen

Huizhou

Zhuhai

Dongguan

g

Zhuhai
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Shenzhen

Macao

Hong Kong
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Over New York Bay Area and the San Francisco Bay Area,
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USD1.2 trilion, increasing 10%
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Food and Beverage 33.5%

Housing 23.3%

Transportation 13.6%

Entertainment 10.6%

Daily Supplies 5.8%

Medical & Health 5.3%

Clothes 5.0%

Others 2.9%

0.57 
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1             2            3             4            5
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ChinaGuangdong Shandong Jiangsu Hebei Zhejiang
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Hong Kong
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Haikou

Guangdong

Guangxi

Hainan
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GDP: USD1.66 trillion, No.2 in China by region
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GDP: USD1.58 trillion, 1/8 GDP of China

,comparable toTokyo Bay Area

20% of China



40

Your Platform to Put Your Products 
in the Hands of Buyers in SOUTH CHINA!

2024 Facts & Figures
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GZ Food Expo: South China’s Largest B2B Fair for Food Industry

.

Date Venue

800+20+

30,000sqm
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Hall Plan
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China Import and Export Fair Complex>�1�	
��	10	011 June 2025

D.�
�
�
���	12	014 June 2025

15.1              

15.2            14.2

14.1

China Import and Export Fair Complex, Area 

Huizhan South Huizhan South
3 Road2 Road

C

C
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NO.980, Xingang East Road, 

Haizhu district, Guangzhou, China

16.2



 GZ Food Expo is Supported by Key Government

GZ Food Expo is the Perfect Platform to Grow Your Business

 and Industry Associations in and out of China

More Brands and Manufacturers Join 
GZ Food Expo Annually 

They come from All Over the World

Covering All Sectors of the Industry 

2024

2

2023

022

2021

2020

1,810

1,725

1,533

1,292

1,195

·3·

23%

11%

12%

13%

15%

18%

8%

The Following Brands have made GZ Food Expo Part of their Business Success in South China
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Pregnancy & Baby Food  

Exhibitor Says
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Imported Food & Beverage
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Domestic Food & Beverage
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Organic & Agricultural Food
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Grains & Oil
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High-end Water

Food Processing & Packing Equipment
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Wine & Beer

Featured Product Categories at GZ Food Expo 

A Whole new sector to help you enter the fast-growing baby market
connecting you to high-quality buyers from maternal and children stores, suppermarkets, e-
commerce, franchisees, agents, drug stores, and more in China
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Key Buyers include …
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Meet with our Key Buyers Sourcing Food Products in 
South China
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 VIP Buyers from Major Industry Organizations
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We Connect You with the RIGHT BUYERS 
by our Professional Business Matching Service! 

You Get More than a Show Floor Presence at GZ Food Expo

Buyer Says
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500+

1000+

170+ 

The 10th Guangzhou International Water Tasting Competition

The First Pregnancy, Infants and Children Organic Food Health and Safety 
Innovation and Development Summit 2024
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This forum is jointly organized by the Guangdong Organic Agriculture Association and the Guangdong 

Maternity, Baby and Children's Products and Services Association, with a focus on organic ingredients and 

food health. It is guided by the special group of pregnant, baby and children, and has the theme of "paying 

attention to the health and safety of pregnant, baby and children's food". 

Guangdong Enterprise Catering Awards
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Opening and Award Ceremony



 

GZ Food Expo, Multi-faceted Advertising Campaign Draws 

 Targeted Buyers to the Event

See you in 2025
Seize Your Opportunities in China’s Food Market

 Guangzhou Yi Fan Exhibition Co., Ltd.

Address: 19th Floor, Guangjian Building, No. 87 Tianrun 

Road, Tianhe District, Guangzhou, China

Website: www.food-gz.com

Email: info@ihe-china.com

Tel: 86-20-8852 1856 

Fax: 86-20-8852 7024	

Contact Us

40+ 

1,700+ 

220,000+ 825,492+ 

2,500,000+ 

100,000+ 

400+ 
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